
Guidelines for the supply of 
Portable Document Format (PDF)

IINNTTRROODDUUCCTTIIOONN
This guide is designed to help clients with the preparation, transfer and
confirmation of supplying completed Portable Document Format (PDF) to the
Riverina Media Group, the Senior publications and associated publications.
Due to the different software packages available on different platforms
(QuarkXpress, Adobe InDesign, PC, Macintosh) it is impossible for the Riverina
Media Group and its associated publications to support all of these packages.
With customer service and reliability in mind it has been necessary to decide
on a standard for all software packages and computer platforms.

TThhaatt  ssttaannddaarrdd  iiss  PPDDFF.

PDF stands for Portable Document Format. When saved correctly PDF files
preserve all fonts, formatting and colours across any computer platform.
When you are supplying a Portable Document Format (PDF) electronically to
us, the file that you send will be verified and tested through our preflight
software to ensure it meets with the PPAANNPPAA specifications.
AArrttwwoorrkk  ssuupppplliieedd  iinn  ootthheerr  ddiiggiittaall  ffoorrmmaattss  iinncclluuddiinngg  MMiiccrroossoofftt  WWoorrdd,,  PPuubblliisshheerr,,
PPoowweerrppooiinntt,,  CCoorreell  DDrraaww  oorr  aannyy  ootthheerr  ffoorrmmaatt  wwiillll  nnoott  bbee  aacccceepptteedd..

CCOOLLOOUURR  RREEQQUUIIRREEMMEENNTTSS
FFOOUURR  CCOOLLOOUURR  PPRROOCCEESSSS
All logos or advertisements created in software packages, namely, Quark
Xpress, Illustrator, Photoshop etc, which are supplied as PDF should be
processed in CMYK (process) colours. No Pantone, INDEX, RGB or LAB colours.

SSPPOOTT  CCOOLLOOUURR
All advertisements booked for spot colour are required as CMYK (process)
colours.

BBLLAACCKK  AANNDD  WWHHIITTEE  ((MMOONNOO))
All MONO advertisements should be supplied as such. Under no
circumstances should any of the images contained within the document or text
within the document be spot or four colour.

FFIILLEESS  WWIITTHH  RRGGBB,,  PPAATTTTEERRNNSS,,  IINNDDEEXXEEDD  CCOOLLOOUURR  IINNFFOORRMMAATTIIOONN  WWIILLLL  BBEE
RREEJJEECCTTEEDD..

FFOONNTTSS
TTyyppeeffaaccee  SSeelleeccttiioonn::  Sans serif faces are the best choice for use in newspaper
production. Typefaces with thin or delicate serifs and non-uniform character
thickness should be avoided. Serif typefaces are not suitable in solid reverses.
TTyyppeeffaaccee  SSiizzee:: Small type tends to lose definition at press stage. RMG
recommends you use a minimum of 7pt type. When type is reversed out of
four-colour or used as four-colour text we recommend a minimum of 9pt type.
BBllaacckk  tteexxtt::  All black text in four-colour (CMYK) advertisements should be made
up of 100% black only. When printed, if black text contains colour components
of Cyan, Magenta, Yellow and Black it can become unreadable in the case of
misregister on the press.

UUSSEE OONNLLYY PPOOSSTTSSCCRRIIPPTT FFOONNTTSS,, TTRRUUEE  TTYYPPEE FFOONNTTSS AARREE NNOOTT AACCCCEEPPTTAABBLLEE,
All fonts must be embedded. Files containing font information that are not
embedded correctly will be REJECTED.
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EELLEECCTTRROONNIICC FFIILLEE SSUUBBMMIISSSSIIOONN
PDF files should be created with Acrobat Distiller.

Make sure that the document size of the advertisement being made up in the
native program is the same size as the booked ad size.
All images should be placed in document at 100%. All placed images should
be cropped to finished size and rotated within their native application 
(i.e Photoshop).
DDOO  NNOOTT  ccrreeaattee  PPDDFF  ffiilleess  wwiitthh  PPDDFF  WWrriitteerr  oorr  PPDDFF  MMaakkeerr,,  aass  tthheessee  pprrooggrraammss  ddoo
nnoott  pprrooppeerrllyy  eemmbbeedd  ffoonnttss..
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CCHHEECCKKLLIISSTT
❏ Do you know the deadline for your advertisement?
❏ Is your PDF version 11..33?
❏ Have you ensured all colours are CCMMYYKK  in your document?
❏ Have you embedded AALLLL FFOONNTTSS??
❏ Have you created the PDF file using RRMMGG--SSeettttiinngg..jjoobbooppttiioonnss?
❏ Have you opened, checked and cropped the file to the right size to

eliminate white space (NNoott  cceennttrreedd  iinn  aann  AA44  oorr  AA33  ddooccuummeenntt)?
❏ Have you telephoned your advertising representative to inform them of

the delivery of your advertisement and received the correct content
number?

❏ Have you checked your proof to make sure the job prints correctly?

DDIISSCCLLAAIIMMEERR
Submission of copy is the responsibility of the advertiser. Copy from last insertion will be run if new
copy is not received by closing deadlines. If no previous insertion, client is liable for the cost of
contracted space not used and space will be allocated at discretion of the publisher. 
Advertisers are advised that the inclusion in ads of material (photographs, artist’s illustrations, or
text) taken from any article published in a newspaper, magazine, periodical or similar publication is
strictly prohibited without the written consent of the owner of the copyright


